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Abstract 
The purpose of this study is to put forth the view of companies active in the province of Konya on the subject of sustainability; 
their existing activities on sustainability and their future expectations and intentions relating to this topic. In line with this, 
sustainability has been examined from its evaluation as a concept to its preparation as a strategic roadmap, from data collection to 
its reporting. In conclusion, it was determined that sustainability at the present time was seen as important from the viewpoint of 
companies in terms of economic factors yet at the same time in terms of its social and environmental dimensions, was considered 
from the perspective of legal sanctions.   
Keywords: Sustainable Development   
1. Introduction 
The concept of sustainable development was first mentioned in the Brundtland report published by the World 
Commission for Environment and Development in 1987 (WCED,1987). The definition of sustainable development 
in this report is still widely 
definition, in particular since the Earth Summit in 1992, saw wide acceptance as an approach in the success of 
sustainability in management and industry (Russell-Haigh-Griffiths,2007).  
 
In order for companies to practice sustainability, the three parameters under the headings of economic, social and 
environmental sustainability should be included in all basic, strategic and operational processes and decision-making 
mechanisms of companies. At this point the basic conceptual issue should be for companies to evaluate their role in 
society not just from an economic perspective but from a wider perspective in which they have social 
responsibilities towards society and the environment. In this way, the basic foresight is that companies can continue 
their long-term operations in both a sustainable and a profitable manner in the business that they are active. 
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The purpose of the study is to present the view, the present practices and the expectations and intensions of 
companies in Konya on the subject of sustainability.  
 
The 
jointly by the Istanbul Stock Exchange (IMKB), the Business Council for Sustainable Development Turkey (SKD) 
and PricewaterhouseCoopers (PwC) Turkey(2011)  was reinterpreted and a survey consisting of 25 questions was 
prepared. The purpose of the survey was to put forth the current knowledge and level of experience of companies in 
Konya on the topic of sustainability. In line with this, the period from the evaluation of sustainability as a concept to 
its preparation as a strategic roadmap, from data collection to reporting was examined. The questionnaires were 
forwarded to the 300 companies registered at the Konya Chamber of Industry and 65 companies responded to this 
survey. However, since some of the answers were missing from certain surveys, these were not included in the 
analysis. The survey was completed by high-level managers in an executive position that are responsible for the 
application of their comp  
4. Research Findings  
The sectoral distribution of the companies participating in the survey is given in Figure 1. 
 
 
Figure 1: The sectoral distribution of companies participating in the survey 
 
Among the companies participating in the survey, 55.56% indicated that the subject of sustainability was partially 
related to their business conduct and 31.11% indicated that it was completely related to their business conduct 
(Table 1).  
The majority of the companies (57.78%+31.11%=88.89%) consider that the investments made regarding 
sustainability had a positive effect on the financial performance of their companies. Only 2.22% indicated that 
investments in this area had a negative effect (Table 2). 
Of the companies that participated in the survey, 73.33% indicated that they followed activities on sustainability 
carried out in the private sector (Table 3). 
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Table 1: Sustainability and its Relation to Business Conduct 
 
 Number of Companies Percentage 
No Opinion   3   6.67% 
Not Related    3   6.67% 
Partially Related 25 55.56% 
Completely Related 14 31.11% 
Total 45 100% 
 
Table 2: Effect of Investments in Sustainability on Financial Performance 
 
 Number of Companies Percentage 
Negative    1    2.22% 
No Effect   4    8.89% 
Partially Effective 26 57.78% 
Very Effective 14 31.11% 
Total  45 100% 
 
Table 3: Percentage Following Activities in the Area of Sustainability 
  
 Number of Companies Percentage 
No Opinion    1   2.22% 
Followed 11 24.44% 
Partially Followed 28 62.22% 
Closely Followed   5 11.11% 
Total  45 100% 
 
Table 4: Degree of Importance on the Subjects of Sustainability 
 
 Unimportant  Partially Important Very Important 
Accountability        2%       24%    74% 
Labor and Employee Training       4%    75%    21% 
Energy Efficiency       2%    24%    74% 
Customer Satisfaction       0%    10%    90% 
Human Rights     11%    76%    13% 
Local Community and Relations     15%    60%    25% 
Transparency       8%    60%    32% 
Corruption       4%    69%    27% 
Discrimination     20%    67%    13% 
Occupational Health and Safety       6%    36%    58% 
Innovation       4%    38%   58% 
Climate Change and Emissions     32%    51%    17% 
Business Ethics       3%    38%    59% 
Waste and Resource Management       5%    35%    60% 
Water Usage Management     14%    53%    33% 
Product Safety       1%    21%    78% 
Supply Chain       7%   23%    70% 
Relations with Civil Society     27%   61%    12% 
Biodiversity and Ecosystems     34%   40%    26% 
perceived as the most important driving force on sustainability practices (Table 5).  
A very small percentage (2.22%) of companies shared the view that the subject of sustainability is becoming 
more important in their main activities. Almost all of the companies have indicated that they share this view; 
however, in practice, only 28.89% have stated that sustainability is related to their business conduct (Table 6).  
Understanding and managing sustainability by companies can be considered as an important impetus in 
innovation, new product development and opening to new markets. A large majority (88.89%) of the companies 
taking part in the survey have indicated that they completely or partially agree with these ideas (Table 7). 
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Table 5: Degree of Influence Involving Sustainability 
 
  Ineffective  Partially Effective Very Effective 
Reputation   0% 35% 65% 
Incentive Mechanisms  0% 55% 45% 
Suitable Financing and Incentives 0% 40% 60% 
Legal Arrangements  0% 34% 66% 
Advertisement/Public Relations 12% 65% 23% 
Ecoefficiency 9% 48% 43% 
Competition 0% 33% 67% 
Public Opinion Pressure 11% 60% 29% 
New Business Opportunities  0% 59% 41% 
 
Table 6: Importance of Sustainability on Main Activities 
 
 Number of Companies Percentage 
No Opinion   2 4.44% 
Do Not Agree   1 2.22% 
Partially Agree 29 64.44% 
Completely Agree 13 28.89% 
Total 45 100% 
 
Table 7: The Relationship Between Sustainability and Innovation 
 
 Number of Companies Percentage 
No Opinion   0    0.00% 
Do Not Agree   5 11.11% 
Partially Agree 33 73.33% 
Completely Agree   7 15.56% 
Total  45 100% 
Among the companies surveyed, 11.11% indicated that they had a strategy regarding sustainability, while 
35.56% indicated that it was being prepared. Companies stating that they do not have a sustainability strategy 
(53.33%) do not have a need for work in t
were considered as some of the obstacles in the sustainable practices of companies (Table 8).   
Table 8: Having a Strategy in Sustainability 
 
 Number of Companies Percentage 
No 24 53.33% 
Being Prepared 16 35.56% 
Yes 5 11.11% 
Total 45 %100 
Companies that indicated that they have a strategy in sustainability; The percentage of sustainability 
strategies (Mission 96%, Vision 96%, Values 95% and Strategy 93%) of companies that overlaps their intentions 
and that indicates that they have a sustainability strategy is over 93%. Only 23.33% of participating companies have 
a top level executive that personally manages their sustainability strategies. Of the remaining companies, 26.67% are 
about to appoint an executive and the remaining 50% do not have a top level executive that personally manages their 
sustainability strategies. From the companies that indicated they have a sustainability strategy, 19.33% stated that 
 participants, 55.56% said that many of the departments in their 
company had a sense of responsibility and 28.89% indicated that they did not have a sense of responsibility on 
sustainability.    
A large majority of the participants in the survey stated that they have written or non-written policies on such 
se subjects as important 
in terms of risks (Table 9).   
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Table 9: Subjects that are Company Policies  
 
Subjects  None Applicable 
But Not Written 
Applicable and in 
Writing Stage 
Applicable With 
Written Policies 
Occupational Health and Safety     2% 64% 18% 16% 
Labor and  Employee Training    49%  29%  9% 13% 
Transparency     8% 63% 20%    9% 
Accountability    0% 66%  18% 16% 
Business Ethics    2% 78% 11%    9% 
Customer Satisfaction    0%  40%  29%  31% 
Product Safety   0%  47% 20%  33% 
Waste and Resource Management   9%  58% 22% 11% 
Supply Chain 13% 69% 11%  7% 
Water Use  Management  27% 60%   9%  4% 
Energy Efficiency 11% 69% 11%   9% 
Discrimination 55%  42%   0%   3% 
Corruption  62% 27% 7%  4% 
Climate Change and Emissions 36% 53% 4%  7% 
Innovation 52% 48%  0%  0% 
Human Rights 31% 58% 11%  0% 
Biodiversity and Ecosystems 72% 21% 7%  0% 
Relations with Civil Society 68% 32%  0%  0% 
Local Community and Relations 68% 32%  0%  0% 
   While shareholders, regulatory bodies and local authorities are the stakeholders at the forefront in having the 
most affect on company decisions, the stakeholders that are most affected by company decisions are shareholders, 
employees and customers (Table 10).  
Table 10: Percentage of Stakeholders that Affect and are Affected by Company Decisions 
 
 Affect of Stakeholders on Company 
Decisions 
Affect of Company Operations on 
Stakeholders 
Difference 
Employees  32% 91% -59 
Shareholders 96% 95%    1 
Suppliers  35% 45% -10 
Customers  52% 63% -11 
Investors    5%    5%   0 
Community  68%  21% 75 
Regulatory Bodies 87% 12% 75 
Local Authorities 79% 11% 68 
A large percentage of the companies participating in the survey (91.11%) have indicated that their operations and 
business processes are partially or fully compatible with the sustainability approach. However, the answers provided 
to the other questions in the survey (8.89%) indicate that companies do not have any strategies, policies or practices 
in many areas of sustainability (Table 11). 
Table 11: Business Processes Compatible with Sustainability 
 
 Number of Companies Percentage 
No Opinion   3  6.67% 
Not Compatible    1 2.22% 
Partially Compatible 40 88.89% 
Completely Compatible   1   2.22% 
Total 45 %100 
   
l affect on company decisions. From the total number of companies in the 
 
In risk management, more than half of the companies bear sustainability fully in mind and only 4% of the 
companies do not consider sustainability in their risk management. Among the areas indicated in the survey, the area 
least considered in sustainability was supply management (Table 13). 
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Approximately more than a half of the companies participating in the survey have indicated that they have not 
participating in the survey (Table 14).  
Table 12: Factors Affecting Operational Decisions 
 
 No Affect  Partially Affective Very Affective 
Cost 0% 29% 71% 
Company Image   0% 56% 44% 
Economic Benefits   0% 37% 63% 
Customer Expectations   0% 29% 71% 
Direction from Partners   0% 43% 57% 
Customer Loyalty   0% 51% 49% 
Environmental Harm 27% 60% 13% 
Opening to New Markets 13% 62% 25% 
Innovation   0% 48% 52% 
Social Benefits 43% 51%  6% 
 
Table 13: Areas Considered on the Subject of Sustainability 
 
 Not Considered Partially Considered Fully Considered 
Risk Management 4% 36% 60% 
Product Development  0% 58% 42% 
Human Resources  5% 69% 26% 
Supply Management 23% 57% 20% 
Customer Relations 0% 47% 53% 
Investment Decisions 2% 59% 39% 
 
Table 14: Data Collection Subjects 
 
Subjects  Not Interested Not 
Collected 
Irregularly 
Collected 
Regularly 
Collected  
Occupational Health and Safety     2% 32% 53% 13% 
Labor and Employee Training     2% 27% 55% 16% 
Transparency      7% 13%  60% 20% 
Accountability     2% 14% 64% 20% 
Business Ethics     0% 20% 69% 11% 
Customer Satisfaction    2%    0% 29% 69% 
Product Safety    0% 13% 47% 40% 
Waste and Resource Management     0% 18% 44% 38% 
Supply Chain    4% 35% 49% 12% 
Water Use Management 27%  60% 9%   4% 
Energy Efficiency   2% 19% 49% 30% 
Discrimination  19% 54%  23%   4% 
Corruption 13% 67% 16%  4% 
Climate Change and Emissions 16% 44%  29% 11% 
Innovation   0% 22% 47% 31% 
Human Rights 13% 58% 29%   0% 
Biodiversity and Ecosystems 16% 60%  20%  4% 
Relations with Civil Society 13% 68% 19%  0% 
A part of the companies that collect data submit them to the board of directors and evaluate them each month in 
at the top with 67% and 53%, respectively. Collected data are used in longer 
).    
According to the answers provided by companies participating in the survey, it was revealed that companies 
mainly set short-term targets (0-
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Table 15: Areas of Collected Data 
 
 Monthly Quarterly Annually Longer Periods 
New Policies, Procedures and Process Development 7% 9% 42% 42% 
Undertaking New Investments    7%   7% 38%  48% 
Comparison with Global Companies    7%    9% 38% 46% 
Submission to the Board of Directors 67%    9%  11%  13% 
Comparison with Turkish Competitors 40% 31%  22%    7% 
Operational Improvement Projects  53% 30% 10%    7% 
Setting Targets Based on Indicators 16% 33% 38% 13% 
 
Table 16: Indicators with Set Targets 
 
Subject  No  
Target 
Short Term  
Target  
(0-1 Year) 
Medium Term 
Target  
(0-3 Years) 
Long Term 
Target  
(3 Years Plus) 
Occupational Health and Safety 20% 51%  23%    6% 
Labor and Employee Training 47% 51%    0%    2% 
Transparency  13% 51% 24% 11% 
Accountability 11% 53% 27%   9% 
Business Ethics   9% 53% 22% 16% 
Customer Satisfaction  2% 22%  20% 56% 
Product Safety  4% 33% 24% 38% 
Waste and Resource Mangement  9% 58%  22% 11% 
Supply Chain 13%  69% 11%   7 % 
Water Use Management 27% 60%   9%   4% 
Energy Efficiency 11% 22% 31% 36% 
Discrimination 50%  42%   6%   2% 
Corruption 33%  59%   6%  2% 
Climate Change and Emissions 36%  53%   4%  7% 
Innovation   4% 42% 29% 24% 
Human Rights 63% 37%   0%   0% 
Biodiversity and Ecosystems 47% 21% 25%  7% 
Relations with Civil Society 53% 47%   0%  0% 
in the survey considered these topic
on the other hand, were at the lower end in the priorities listing of companies (Table 17).   
 
Table 17: Degree of Importance of Topics in Sustainability 
 
 Unrelated to Company Unimportant Partially 
Important 
Very 
Important 
Greenhouse Gas Emissions (Co2) 67% 7% 15% 11% 
Other Harmful Gases 49% 28% 18%  5% 
Pollution of Water Sources 47% 24% 27%  2% 
Waste  8%  7% 29% 56% 
Energy Usage  2%  2% 18% 78% 
Of the companies participating in the survey, 88.88% have indicated that they have not issued any reports and 
only 4.44% have stated that they issue a report each year (Table 18).  
Table 18: Frequency in Sustainability Reporting 
 
Frequency Number of 
Companies 
Percentage 
No Reports Issued 40 88.88% 
Annually 2 4.44% 
Once in 3 Years 1 2.22% 
Longer Period 2 4.44% 
Total 45 100% 
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While 42.5% of the companies that did not issue any report indicated that they planned to issue a sustainability 
report in the following years, 37.5% stated that do not plan to issue a sustainability report (Table 19). 
 
 Table 19: Considering Reporting in the Future 
 
 Number of Companies Percentage 
Unanswered 8 20% 
No 15 37.5% 
Yes 17 42.5% 
Total 40 100% 
5. CONCLUSION 
Turkey is among the emerging markets in the world and Konya is one of its most important industrial provinces. 
Whereas a large majority of the companies that are active in Konya are partially affected by sustainability in the 
manner that they undertake business, it can easily be said that this is not at an adequate level. Despite this, the future 
looks much more promising.  
That investments in the area of sustainability have had a positive effect, in particular in long-term company 
performance, are even now accepted by company managers. Activities carried out on sustainability in the private 
sector and monitored by companies is important in terms of obtaining potential competitive advantage. Companies 
agree that the subject of sustainability has become increasingly important in their primary activities but in practice 
only 28.89% indicated that sustainability is related to their conduct of business. It can be said that company 
managers are of the view that sustainability is becoming increasingly important but that the necessary conditions in 
undertaking activities or investments in this area has not taken hold. 
 
indicates that the economic dimensions of sustainability are more important for companies. At the same time, 
important subjects, were in comparison not given importance. Compared to the economic and social dimensions, 
environmental factors were seen as far less important. Basic economic factors that have a direct bearing on costs 
were given importance and even if there are no legal arrangements, factors that effect cost, increase quality and that 
provide a competitive advantage were considered as very important for companies. When looked at from a wider 
perspective, subjects that are under laws and regulations and which are strictly monitored were at the top in terms of 
importance and, in the process and decisions involving the environment, in particular those within a legal 
framework, were also given importance as well. Thus, it is noticeable that company decisions do not consider 
expected to become more important for companies in the future. 
is lower compared to other impetuses and can be considered as sustainability being more limited in the context of 
 
Of the companies that participated in the survey, 11.11% stated that they had a strategy on the subject of 
sustainability while 35.56% indicated that it was being prepared. Companies indicating that they did not have a 
strategy on sustainability (53.33%) makes it known that they do not see a need to undertake work in this area. 
 
A majority of the companies participating in the survey have indicated that they have written or non-written 
d to developing policies in 
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of companies do not have a company policy. Again on these subjects, the number of companies with practices and 
w
companies are very far behind.  
It can be observed that there is an imbalance between the stakeholders affected by company operations with those 
that affect the decision-
affected to an important extent by the operations of the large majority of companies participating in the survey. 
-making 
processes to the same extent. It is worth noting that local authorities and regulatory bodies to a large extent have an 
effect on company operations. However, this one-sided effect indicates that companies feel that they are outside the 
decision-making process of legal and administrative matters. With the widespread application of sustainability 
practices, it is thought that relations and mutual interaction with stakeholders will increase.  
However, sustainability as a concept is beginning to advance in all areas of the business processes of companies. It 
is understood that companies in Konya do not have sufficient awareness at the present time on the active role played 
by stakeholders in company activities. The answers provided to the survey indicate that on the subject of 
sustainability, companies put their operations at the forefront.  
It is observed that companies use economic factors as the principal performance indicators and that in particular 
they do not collect data relating to social and environmental factors. This matter indicates that insufficient data is 
one of the important obstacles facing sustainable practices.  
The survey points out that companies place more emphasis on short-term targets (0-1 year) on the subject of 
sustainability. Yet, sustainability involves long-term planning or medium and long-term gains. Thus, without long-
term planning, company gains will remain limited.  
A vast majority of the companies (88.88%) have indicated that they never issue any reports and only 4.44% have 
disclosed that they issue a report each year. While 42.5% of the companies that have not issued a report stated that 
they have targeted publishing a sustainability report in the following years, 37.5% have indicated that they are not 
considering issuing such a report.  
In conclusion, in terms of the companies that are active in Konya, it can be said that economic factors are still 
seen as important regarding sustainability and that work carried out is short-term planned. In addition, the subject of 
sustainability from the point of society and environment is only taken up in terms of legal sanctions. When 
companies approach the subject of sustainability with long-term planning this will benefit not only them but society 
as well.   
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